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The Outlook for Experiences
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Arival: The Outlook for Experiences 2019-2025
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Internatnonal visitor spendmg 1s~expected
to come within touching distance of the
2019 peak, to reach S1.89TN.

WTTC is projecting a record-breaking year
for Travel & Tourism in 2024, with the
sector’s global economic contribution set to

reach an all-time high of S11.1 trillion.




The 2024 Experiences Traveler




Fewer Trips, but...
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Trip Spend
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What are they doing?
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Going Private
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However... Average Spen
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How They
Book

- B3 capcut - Try this template B8,
City 'Sightseeing_l -1-22
Priorities... @ #citysightseeing #travel 0
#flight #travelling #traveling #t... more

B
Add comment... @ @




Booking Channel by Type of Experience

40% B Amusement Park m Historic or cultural site B Museum m Sightseeing tour
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Computer Mobile Walk -up (ticket office) Travel trade*

*Travel trade refers to traditional third-party resellers excluding OTAs, such
as attraction passes, travel agencies, visitor offices, tour operators.

Source: Arival & Go City - Visitor Attractions & the New Booking Paradigm, Sept. 2023



The 2024 Experiences
Traveler Outlook

November 2023

Key trends, behaviors,
sentiment and trip
intentions for the U.S.
experiences traveler

[he 2024 U.S. Experiences Traveler

Today’s Tour Take

January 2024

Inside the mind of the U.S.
tour taker: who they are,
what they want, and

how they choose,

book and share




=

138

e

4

=

P b

=i

e o e’ o S

y

= 1= =11
S

=i
-

-



